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Instructions to Candidates:
(i)  The question paper is divided in {wo sections.

(ii)  There are sections A & B. Secrion A contoins 6 questions out of
which the candidate is required to attempt any 4 questions.
Section B contains short case study / application based question

which is compulsory.

(iii)  All questions carry equal marks.
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Q.}» With respect to any new product idea of your choice explain the process of concept

development and testing. What is the significance of this stage in new product

development process? [7+7=14]

Q.2 What are the major|bottlenecks{in new product development. With the help of

appropriate examples explain the reasons for product failure. |7+7=14]
93/ Explain benefits of branding to- [7+7=14]
(a) Company.

(b) Customers.

Q4 Explain different types of branding sirategies with suitable examplss. | 7+7=14]

(af” Consumer product.
(Y Industrial product.
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Q.5 Discuss advantages and disadvantages of‘“;c-l_chrit}-' endors_-:mx_nﬂ for a mand use an

example. ) [i4)

Q.6 Identity two established global brands explain the reasons for the global success of the

brands you choose. | 7+7=14]

SECTION-B

Q.7 Case- study

Homemade Pickle Itd.

Homemade pickle ltd. manufacturer of pickle and jams was founded in 1980, It
soon become popular with its innovative flavours made Irom liesh froirs and
vegetables. The company currently distributes pickics and jams pationivide, Tn super
markets. grocery stores, franchiscd shops, restaurants und other venucs. Hum;em'ule‘s
product stralcg) is to differentialce its super premium | hrand from other brands. The
brand i.magc rLﬂecra lugh quality umqueness and a homely flavor. For cxample khara
\deetha has taste of h,mon with Juggery. Other names in the compaay’s linc ol pickles
include teekha- khutty, Rasilla Awm mix vegie. Aachari mirch und Aachari delight.

The new product dcvelupmc.nr process and flavour naming process sre a top priorily af

Homem'tde ]

Questions:

(1) What are the characteristics of a good brand nume? How do you vate Hamemade

ITavour names bascd on these criteria.

Questions:

(a) What are the characteristics of a good brund nume? Iow do you rate Homemade
flavour names based on these criteria. |

() Docs Homemade use an individual or ail‘amily branding stracgy? What are the
rclative advantages and disadvantages ol the two strategies. [7+7=14]
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